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ÁFounded in 1945 by Poul Due 

Jensen

ÁAnnual production over 16 Mio. pump 

units

ÁTurnover of EUR 2.4 billion in 2009

ÁMore than 17,000 employees 

worldwide

Grundfos in Brief



Global Presence

CEREG:

13 sales companies

3 production companies

5 other brands

CHINA:

2 sales companies

1 production company

1 other brand

NAMREG:

3 sales companies

2 production companies

3 other brands

STAR:

7 sales companies

WEREG:

16 sales companies

6 production companies

5 New Business companies

3 other brands

APREG:

9 sales companies

2 production companies

2 other brands

80 companies in 45 countries



The Grundfos Mission

BE THINK INNOVATE
As one of the worldôs leading pump 
manufacturers, Grundfos aims to:

Á Develop, produce and sell top-quality
pumps

Á Make peopleôs everyday lives easier

Á Actively contribute to a better global 
environment



Global Challenges 

ÁCO2 and climate change 

ÁPopulation growth 

ÁUrbanization 

ÁGrowing middle class

ÁGrowing markets  

ÁNew technologies 

ÁWater as a scarce resource

ÁGlobal financial crisis

ÁLanguages



ñItôs Time to Choose our Futureò

Á60 consecutive years of growth

ÁTechnological leader

ÁBest pump brand in the market

ÁMany new opportunities

ÁNeed a guiding star for our 

innovation



We are Raising the Bar

ÁCreate truly groundbreaking innovation

ÁFocus on growth markets

ÁAccelerate green efforts

ÁWe must meet all 3 challenges at the same time



Actions, behavior and culture that move Grundfos in the right direction

UNIT STRATEGIES

Interdependence

Mission Innovation
Intent

Vision

Values

GROUP STRATEGY

Strategy Roadmap



Talent 

Management
Truly Global

Competence Fit

People & Strategy 2010-2015

Future Leadership


